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付録１ 事前アンケート調査票 
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86.1% 5.0% 23.4% 
8.1% 3.5% 35.9% 

1.4% 8.5% 
3.9% 

2.6% 

11.4% 42.4% 
23.0% 20.7% 

12.4% 27.4% 
35.0% 22.6% 

2.1% 8.1% 
86.5% 1.8% 

14.3% 74.5% 
7.7% 2.1% 
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0.6% 9.3% 11.2% 
20.2% 

25.3% 26.5% 6.8% 

21.2% 77.2% 0.4% 

１人 ２人 ３人 ４人 ５人 ６人 ７人 ８人 11人
10.0% 26.5% 30.9% 19.6% 7.8% 2.7% 1.5% 0.3% 0.1%

37.5% 31.4% 15.3% 5.3% 2.2% 

3.3% 0.5% 1.4% 

35.4% 35.4% 26.0% 
1.5% 1.3% 

7.1% 15.8% 71.6% 0.3% 0.4% 
3.0% 0.5% 
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