Aiming to create a consumer civil society

Advancing consumer education

The intention behind consumer education is to lead consumers to be able to live a safe and affluent
life on their own by acquiring knowledge and skills associated with their consumption activities and
link them to appropriate behavior. Another role of consumer education is to foster people so as to
make them capable of spontaneously joining in the formation of a consumer civil society and
contributing to its growth.

In December 2012, the Act on Promotion of Consumer Education came into effect for the purpose of
promoting consumer education in a comprehensive and integrated fashion.

In accordance with this Act, the “Basic Policy on the Promotion of Consumer Education® was decided
by the Cabinet in June 2013. It states that the national government and local governments should
provide opportunities so that anyone, regardless of where he/she lives, can access consumer
education in various settings, including school, home, community, and workplace, throughout a
lifetime from young age to elderly. The basic policy was revised in March 2018 based on the
implementation status of measures for promoting consumer education and in response to changes in
the environment surrounding consumers.

The Consumer Education Promotion Council that was established pursuant to the Act on Promotion
of Consumer Education discusses issues, such as whether to promote consumer education targeting
young people, systematic consumer education designed to correspond with the characteristics of
consumers, which were presented as “the current important matters” when the basic policy was
revised. Also, the Consumer Affairs Agency strives to spread and create awareness of sustainable
consumption among consumers as part of its initiative to create a consumer civil society. Sustainable
consumption refers to consumer activities friendly to people, society, and the environment. Carefully
thinking about the meaning, it is clear that each person engaging in consumer activities come up with
a solution to social challenges or support business operators addressing such challenges. Moreover,
sustainable consumption also serves as a specific model case of consumer behavior in the sense that
consumers contribute to the creation of sustainable society as specified in Goal 12 of SDGs:
“‘Responsible consumption and production.”

For the purpose of spreading sustainable consumption and creating awareness of it among
consumers, the Consumer Affairs Agency conducts various promotional and educational activities
such as collecting information about and publicly releasing initiatives on progressive approaches,
producing awareness-raising leaflets, and creating a momentum in cooperation with entities in
various fields in addition to holding the “Symposium on Sustainable Consumption” as an awareness-
raising event while hoping that these events become a driving force of similar activities conducted by
local governments.
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Systematic Map for Consumer Education

Characteristics of
Each Stage

Areas of Importance
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*This systematic map systematically explains topics for consumers to learn at school and home or in a community to facilitate consumers’ understanding and does not show with .
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through which you start o have
intarest in your family snd things
sround yourself snd learn from
them.

At this stage, you are expedted
todevelop the fundamental part
afyour ability s a consumer
through your spontaneous
behavior and interest in society
and the environment

Junior High

At this stage, you become:
able togeto alotof places,
understand your rights and
responsibilities, snd then sre
axpacted toknow 5 way to
solve your problems

High School

At this stage, you are expected to

At this stage, you come to lead a
start

At this stage, you sre mentally
d

Adulthood

At this stage, you utilize the.

understandthe lite
plan and management based on
your lifelong feracast and social
responsibilities, and spontsnesusly
make your decisions

have your own sense of persanal
value snd buying sctivity style,
sndthen st in accordance with
your will

and
work with different people to
devalop s consumer civil society.

‘scquired through your life for
devaloping sociaty with consumer
citizenship while receiving
support from people around you

This systematic map shows when and what you are expected to learn to become an independent
consumer serving as a part of a consumer civil society. It functions as a diagram visualizing a
consumer educational system for consumer education providers while working as something akin to a
roadmap for each of you to develop individual abilities as a consumer.



